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FOR IMMEDIATE RELEASE 

 
MORE THAN 8.6 MILLION HOUSEHOLDS OBTAIN COUPONS  

VIA TEXT MESSAGES AND/OR EMAIL 
Providence, RI Top City for Text/Email Coupon Users 

 
NEW YORK (August 18, 2009) –Americans continue to watch their spending and to look 

for good deals in the sluggish economy, and coupons are an important method of saving 

money. Consumer and media research firm Scarborough Research released an analysis 

highlighting the ways households are obtaining coupons. The study found that text 

messages and/or email are an emerging method for households to obtain coupons. 8.6 

million (eight percent) of U.S. households currently  acquire coupons via text messages 

and/or email. While not the leading medium for household coupon obtainment – the 

Sunday newspaper holds this distinction, and other means such as in-store circulars and 

regular mail still surpass it - couponing via text messages and/or email is gaining a 

following among American consumers. (For a full ranking of ways households are 

obtaining coupons, see chart below.) 

 

“We began measuring text/email coupon usage in our most recent Scarborough study, 

and I am not surprised to see that households are taking advantage of this new 

couponing medium,” said Gary Meo, senior vice president of digital media and print 

services, Scarborough Research. “Coupons received via text messaging are typically 

sent only to consumers who have opted-in to receive them. This increases the relevancy 

of the offer and the potential for the consumer to act on that offer. An additional benefit is 

the mobility of cell phones and other personal communications devices, which allow 

consumers to access the coupon at the point of purchase.” 

 

Those consumers who obtain coupons via text messages and/or email tend to be young, 

affluent, educated and female. Scarborough data shows that they are 14% more likely 

than the average adult to be ages 18-24; 51% more likely to be a college graduate or 

have an advanced degree; and six percent more likely to be female. 
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Where do these consumers live? The top local market for text message and/or email 

coupon users is Providence, RI. Twelve percent of households in Providence typically 

obtain coupons via text message or email. Washington D.C., Atlanta, San Diego, Austin 

and Chicago, where 11% of households get coupons via this medium, are also among 

the leading markets for this activity (see the chart at the end of the press release for a 

full ranking). 

 

If you are interested in learning more about couponing on a local or national level, 

please contact Julie O’Donnell at 678-455-6213 or jodonnell@scarborough.com.  

 

 Scarborough Ranking: Ways Households Typically Obtain Coupons (%) 
 

 

Coupon Source  (% hhlds) 
Sunday newspaper 51 
In-store coupons 35 
Mail 31 
Preferred customer card/loyalty 
card 

21 

In-store circulars 20 
Weekday newspaper 17 
Product packages 16 
Magazines 15 
Text Messages and/or Email 8 
Internet Sites 
(Source: Scarborough Research, 
Scarborough USA+ Study, Release 2 2008) 
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Scarborough Local Market Ranking: Top Markets for HHLDs Who Obtain Coupons 
Via Email/Text Messaging 

 
DMA® % 

HHLDs 
Providence/New Bedford, RI  12%
Washington, D.C.  11%
Atlanta, GA  11%
San Diego, CA  11%
Austin, TX  11%
Chicago, IL  11%
Dallas/Fort Worth, TX  10%
Honolulu, HI  10%
Kansas City, MO  10%
Syracuse, NY  10%
New York, NY  10%
Norfolk/Portsmouth/Newport News, 
VA  

10%

Colorado Springs/Pueblo, CO  9%
Houston, TX  9%
Richmond/Petersburg, VA  9%
St. Louis, MO  9%
Boston, MA  9%
Phoenix, AZ  9%
Orlando/Daytona Beach/Melbourne, 
FL  

9%

Milwaukee, WI  9%
Miami/Ft.Lauderdale, FL  9%
Nashville, TN  8%
Tampa/St.Petersburg, FL  8%
Seattle/Tacoma, WA  8%
Cincinnati, OH  8%
Grand Rapids/Kalamazoo/Battle 
Creek, MI  

8%

Las Vegas, NV  8%
Minneapolis/St. Paul, MN  8%
Baltimore, MD  8%
San Francisco/Oakland/San Jose, 
CA  

8%

Detroit, MI  8%
Portland, OR  8%
Dayton, OH  8%
Fort Myers/Naples, FL  8%
Pittsburgh, PA  8%
West Palm Beach/Fort Pierce, FL  8%
Greensboro/High Point/Winston-
Salem, NC  

8%

Jacksonville, FL  8%
Harrisburg/Lancaster/Lebanon/York, 
PA  

7%

DMA® % 
HHLDs 

Hartford/New Haven, CT  7%
Raleigh/Durham, NC  7%
Philadelphia, PA  7%
Memphis, TN  7%
New Orleans, LA  7%
Cleveland/Akron, OH  7%
Greenville/Spartanburg/Asheville/ 
Anderson, SC  

7%

Albany/Schenectady/Troy, NY  7%
Indianapolis, IN  7%
Los Angeles, CA  7%
Salt Lake City, UT  7%
Mobile, AL/Pensacola, FL  7%
San Antonio, TX  7%
Toledo, OH  7%
Buffalo, NY  6%
Oklahoma City, OK  6%
Denver, CO  6%
Sacramento/Stockton/Modesto, CA  6%
Tucson, AZ  6%
Albuquerque/Santa Fe, NM  6%
Columbus, OH  6%
Green Bay/Appleton, WI  6%
Birmingham, AL  6%
Charlotte, NC 6%
Fresno/Visalia, CA  6%
Louisville, KY  6%
Tulsa, OK  6%
Flint/Saginaw/Bay City, MI  6%
Des Moines/Ames, IA  5%
Rochester, NY  5%
Lexington, KY  5%
Knoxville, TN  5%
Wilkes-Barre/Scranton, PA  5%
Spokane, WA  5%
Wichita/Hutchinson, KS  4%
Charleston/Huntington, WV  4%
Roanoke/Lynchburg, VA  4%
Little Rock/Pine Bluff, AR  4%
Bakersfield, CA  4%
Harlingen/Weslaco/Brownsville/ 
McAllen, TX  

4%

El Paso, TX  4%
(Source: Scarborough Research, Scarborough 
USA+ Study, Release 2 2008) 
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About Scarborough Research  
Scarborough Research (www.scarborough.com; info@scarborough.com) measures the lifestyle 
and shopping patterns, media behaviors and demographics of American consumers, and is 
considered the authority on local market research. Scarborough’s core syndicated consumer 
insight studies in 81 Top-Tier Markets, its Multi-Market Study and its national USA+ Study are 
Media Rating Council (MRC) accredited. Other products and services include Scarborough Mid-
Tier Local Market Studies, Hispanic Studies and Custom Research Solutions. Scarborough 
measures 2,000 consumer categories and serves a broad client base that includes marketers, 
advertising agencies, print and electronic media (broadcast and cable television, radio stations), 
sports teams and leagues and out-of-home media companies. Surveying more than 220,000 
adults annually, Scarborough is a joint venture between Arbitron Inc. (www.arbitron.com) and The 
Nielsen Company (www.nielsen.com). 
 
Contact: Allyson Mongrain, Scarborough Research 

703-451-3174 / amongrain@scarborough.com  
 


